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The promise of effective marketing  
is compelling, yet proving true  
return on investment remains  
incredibly complex. In a landscape 
buzzing with theories and tools, it’s  
easy to become complacent, but I am 
here to tell you: there’s no single silver 
bullet, and no one has it all figured out. 
We must continue to challenge our 
models and preconceptions to truly 
unlock what works.

That’s precisely why we’ve embarked 
on this deep dive into sponsorship 
effectiveness. This new research cuts 
through the noise, offering a pragmatic 
look at how marketers should approach 
their sponsorship strategies. We explore 
why aligning with powerful content 
is critical, why you need to plan for 
tangible outcomes (not just reach),  
and how vital it is to challenge the  
often-misleading data derived from 
vastly different markets like the USA.

Director of Strategy and Effectiveness, Nine

What’s abundantly clear through 
all our work is that TV remains the 
most effective screen in Australia for 
sponsorships. It consistently delivers 
superior ROI, commands the highest 
attention, drives unparalleled memory 
encoding, and yields the best brand 
outcomes. At Nine, we bring this power 
with unrivalled scale, reaching nearly all 
Australians every single month through 
premium, popular content in highly 
effective contexts.

We’re committed to working  
with you to unpick these nuances. 
Projects like “The Secret Sauce” are a 
testament to our dedication, helping 
clients refine their screen strategies 
and maximise business outcomes. 
This research provides a crucial 
starting point for that conversation.
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In today’s fragmented world,  
capturing audience attention is harder 
than ever. But at Nine, we understand 
a fundamental truth: great advertising 
goes hand in hand with great content.

Nine sponsorships open the door to  
an audience already deeply invested  
in what they’re watching.

Nobody reads 
advertising, people 
read what interests 
them, and sometimes 
it’s an ad.
Howard Gossage
American Advertising Innovator

“

This isn’t just about eyeballs; it’s about 
authentic engagement where viewers 
are genuinely invested in the story 
unfolding before them.
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For three years we’ve gone deep into our archives, meticulously analysing Nine’s  
top performing sponsorships. We reviewed dozens of brands, over 70 campaigns, 
and more than 200 assets  
to understand what truly  
drives impact.

The result? A powerful 
playbook revealing 9 Principles 
that unlock unparalleled 
impact for your brand.

Tailored TVCs 
are worth the 
investment

Context is 
currency

Be distinctive 
and interesting

Logo badging 
isn’t all bad

Dismiss 
billboards at 
your peril

And 
more!

Uncovering 
what makes a 
successful Nine 
sponsorship
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Our insights are backed by 
collaborating with industry leaders like 
Kantar, Gemba and Neuro-Insight. 



The opportunities for brands to connect with consumers through 
sponsorships on Nine are undeniable. Our analysis of hundreds of 

campaigns proves that our strategies deliver:

Amplified awareness and 
lasting recall

Deeper connections and 
unwavering trust

The pay off: Results 
that resonate

Unrivalled engagement 
and action

A significant increase in 
brand consideration

Strategic, high-value audience reach
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Tailored TVCs generate

In-show integrations 
lead to an average of

Cross-channel 
campaigns are

more emotion

more brand consideration

more attention grabbing

8%

31%

1.4x
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Looking for more?
Explore our full suite of research 

and insight pieces.

NineForBrands.com.au/Research

Source: The Untapped Opportunity of Omnichannel, October 2024. Gemba Nine Data 2024.

https://www.nineforbrands.com.au/research/


If you’re not asking these questions, you’re missing out on 
a significant advantage. It’s time to elevate your brand by 

partnering with Nine to unlock your full potential.

Contact us to discuss how you can measure 
the effectiveness of your TV sponsorship 
investments with confidence.

Are you fully leveraging the power  
of tailored content?

Are you being distinctive in your 
creative and media choices?

Have you tapped into the asset 
multiplier effect?

Are you aligning your brand with 
cultural movements?

Are you building a robust 
sponsorship ecosystem?
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NineForBrands.com.au

An opportunity you 
can’t afford to miss
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https://www.nineforbrands.com.au/secret-sauce-enquiry

