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McCafé leveragedThe Block to humanise McCafé in a fun way, witha personalised coffee board, in-store moments,
Drive Thru's McDeliv eries for Blockheads and much more.

McCafé enablesreal ‘on-the-go' Aussies to take

a fimeout. Whenyou have your coffee, it'sa moment to
yourself. McCafé wanted consumers to understand that

when the needs of our modern day lives arise, McCafé is
part of the moment of calm before you get on withyour

day.
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McCafé wanted to enable contestantsto take
amoment out from theirhecticroutine tore-group
and refuel.The Block, Australia’slongest runningreality
TV program and ratings powerhouse, amplified
McCafé's message that their product enabled

Blockheads to be energised whilst on on-the-go.
Overthe course of The Block, McCafé + ‘I 0% + ‘I 4% + 1 5%

content integrations were consistently above
average, withclear branding and messaging PTS PTS PTS
delivering brand impact.

PERCEPTION CONSIDERATION PREVIOUS 4 W EEK
As aresult of the sponsorship, viewers QUALITY PURCHASE
were significantly more likely to purchase
McCafé as well as other McDonald's services. Source: Gemba brand health study 2020.




